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Our award-winning global market information database contains
comprehensive data and reports across industries, countries and
consumers.

Understanding the homepage

The homepage provides an overview of the latest industries, countries and consumers information.

HOME: Return to your MY PAGES: allows you to access saved research,
homepage from anywhere my downloads and manage your profile
on the site + /
Enter keywords for
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< search suggestions
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view all available search
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options )
file and glossary of
Home
terms
SEARCH TREE SPOTLIGHT
@kt ndusirias New global report: New Product Developments
" Countries & Consumers gy in Alcoholic Drinks: Post-recessionary THINGS HAVE CHANGED.
Packaged Food v Innovation in Mature and Emerging Markets
H Mow choose a category... The rebound posted by the global slcohalic drinks industry in WELCOME to th Passport website,
These links allow you aorve 2010 ook diferent forms and registered contrasting levels of s B el
) Gos BmIEntumEEor ek tiereot Sintererging and imatize e e
to quickly search ather, global strategic intelligence
for dat lysi T TS L T = el e appmzoz [t w to get an overview of the
or data or analysis L = %) Foster's Group Ltd in Wine {World) site and explore the many new feature
. — ALED: @ Wl oot Group is the fourth largest wine company in the world ¢'ve added to Passport including
usi ng the SearCh Frrem "B and the Isading brewer in Australia, In 2010, the company has dashboards to aid trend spotting,
. © transfi d its b d d its plan to... p se. and more powerful
tree and the quick BT nd mor powerty TUTORIAL VIDEO:
isfi CormpaniBromles ~  Deficiency Alert: B12 Fortification Needs to be i i
analysis finder el % D e CLICK & WATCH > | View ashortonline
SlonalRERGEE s Vitamin B12 s well researched and many of its health benefits demonstration on how
are undisputed, Euromnonitor International believes that the
— consumer groups most at risk fram deficiency are not yet . .
sufficiently catered. .. to navigate the site
Bl Article | 20 Apr 2011 | Read »
. 7 . _ > DASHBOARDS
Can Foreign Clothing Companies Succeed in
Spain?
Domestic players dominate the Spanish apparel market, but even
local brands struggls to gain share in the face of market leader
Inditex's dominance, Despite this, Swedish campany HEM has START EXPLORING
successfully... = pul
B Article | 20 Apr 2011 | Read »
% Sovereign Debt Crisis Reaches Portugal and
¥ Fears Escalate for Spain
: In April 2011, Portugal became the third eurozone country to
seek financial aid from the IMF and the EU to tackle its debt crisis,
Brutal austerity will follow, which will...
" Bl article | 12 Apr 2011 | Read >
The TOP NAVIGATION BAR provides quick access to the latest DASHBOARDS: new interactive tool allowing users to
research visualise data in a compelling and efficient way. With
dashboards, users can access consumer trends using
Industries: access to articles, key trends, latest reports and economic, socio economic and demographic data
statistics for a chosen industry and discover future opportunities*.
Countries and Consumers: access to economic, demog raphic * Dashboards will only be visible if they are part of your subscription

and marketing statistics for 208 countries along with reports and
articles on consumers


http://www.portal.euromonitor.com/portal/Pages/Magazine/WelcomePage.aspx

Searching for data

The Menu Search allows you to access all of our data by selecting categories and countries from the
hierarchical menus. The number of categories and countries to select from will depend on your subscription
and type of search being carried out.

STEP ONE:
Select Categories

These symbols indicate
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Find dat

SEARCH

INDUSTRIES ¥

CDUNTRIES & CONSUMERS ¥

a using keywords

DASHBOARDS ¥ MY PAGES ¥ HELP

the content available for

different categories

You can also search for =]

items in the category
tree using the filter tree
function

STEP TWO:
Select Countries

Find countries within
the menu

Predefined geographical
selections are listed here.
For example, click on
BRIC to select Brazil,
Russia, India, China

—>

\

SEARCH CATEGORY TREE

Enter Filter Keywords

Filter Tree >

to select all sub-categories at
one level below S|

Click the + icon to expand
categories in the menu

Select the category
checkboxes to add themteg——>
your search query

Menu Search Advanced Text Companies or Brands
\.

CATEGORY TREE Sta

Double click a category name > |

Clear

Packaging Closure

| CATEGORY SUMMARY

Ed Bakery
B3 Chilled Processed Food

| AGUsEwarES aiG AUIHE FU
™ tndustrial @

¥ Packaged Foo
#] [T Packaging B

Ed Frozen Processed Food

=i T Indicates statistics,

] I personal E3 Ready Meals

[ I petca E3 Sweet and Savoury Snacks
(@ I Retailing analysis and info £ Packaged Food
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‘ B3 Health

I™ Tobacco # B 12
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™ Travel And Touri

Countries and Consumers <
™ 8usiness Environment B R|ght click a category

I~ Consumer Behaviour &

to expand and select all

[E] T Consumer Expenditure and Prices B
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I Economy and Finance B
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Menu Search

SEARCH GEOGRAPHY TREE GEOG!

Filter Tree »

Clear filter

[ PREDEFINED SELECTIONS
All countries

Am
APEC
ASEAN
BRIC

Developed Countries
Emerging and Developing Countries
EU

Europe

EuroZone

G20

G8

GCC

MENA

Mercosur

Middle East and North Africa
NAFTA

OECD

Sub-Saharan Africa

«<Bac
A

COUNTRIES & CONSUMERS ¥

Advanced Text Companies or Brands

E] I North America

k|

| Log Out
Q

DASHBOARDS ¥

MY PAGES ¥

HELP

Packaging Closure

RAPHY TREE

nalysis B | Info CATEGORY SUMMARY

Ed Packaged Food

B4 Bakery

Ed Chilled Processed Food

Ed Frozen Processed Food

Ed Ready Meals

Ed Sweet and Savoury Snacks

=]

[ UsA & 3 ¢

Ed Consumer Expenditure
Ed Health
B3 Horne Ownership

Your search item will appear in yellow

GEOGRAPHY SUMMARY
Ed Asia Pacific

Ed France

B4 Germany

E3 Italy

B4 United Kingdom
Eusa

f

Click the B iconto
delete unwanted items

Click to view
statistics l

Clear Selection

Takes you back to the categories page

t

Once you have built your

search query, click run search

to view all results © 2011 Euromonitor International
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Understanding the results page

The results list contains all the data matching your search criteria. You can view: All Results, Statistics,
Reports, Analysis and Sources and create a personalised results list.

Takes you back to the menu

search to modify selections
|

The number of results  _,

returned are in brackets

Filter results by category,
geography, statistics, —_
analysis and information

sources, click more filters for

further results

Check boxes to select
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Analysis takes you directly to reports and articles-

SEARCH

Results List

—FILTER RESULTS

Total: (1723)

by Category

packaged Food (540}
Consumer Expenditure (412)
annual Disposable Income
(232)

Population: National Estimates
at January 1st (223}
Shoppers (204)

more filters...

by Geography
Western Europe (566)
Asia Pacific (535)
North America (479)
world (347)

Eastern Europe (344)
rore filters..

by Statistics

Countries and Cansumers
Market Sizes

Company Shares

Brand Shares

Consumer Expenditure by Age
of Household Head

rore filters..

by Analysis

Articles (361}
Company Prafiles (267
Country Reports (45)
Global Reports (4)

by Information Sources
Trade Association (246)
Web site (138)

General Publishers (64}
Research Publisher (47)
Official Grganisation (24)
more filters...

by Date

More than 1 year [1321)
Last Year (402)

Last 3 Months (96}

Last Month (35)

INDUSTRIES ¥

Statistics

COUNTRIES & CONSUMERS ¥ DASHBOARDS ¥ MY PAGES ¥ HELP
—
= research
Analysis Info Sources
RESULTS | Sort by Releyance v <€ Click here to sort by relevance, A-

I~ Countries and Consumers H# seatistics | Jan 2011 | Hurmber of results (&) | Show details..

™ Market Sizes tatistics | Jul 2010 | Humber of results (26) | Show details...

I Company Shares =~ B o e - i g e

Shows the data type

™ Brand Shares i statistics | Jul 2010 | Number of results (36) | Show details...

I™ Consumer Expenditure by Age of Household Hea Statistics | Jan 2011 | Number of results (5) | Show details,

I™ Consumer Expenditure by Econamic Status of Household Head
details.

Statistics | Jan 2011 | Mumber of results (3) | Show

™ Consumer Expenditure by Income i statistics | Jan 2011 | Number of results (5) | Show details..

I™ Consumer Expenditure by Mumber of Household Members tatistics | Jan 2011 | Mumber of results (5) | Show

details..,

™ Consurmer Expenditure by Region

tatistics | Jan 2011 | Number of results (5) | Show details..
I™ Consumer Expenditure by Tenure tatistics | Jan 2011 | Mumber of results () | Show details...

Statistics | Jan 2011 | Humber of results (5) | Show details,. €= Qjves you an
I~ Chilled Processed Food in the US B categor Bricfing | Nou 2010 | Show details..

™ Consumer Expenditure by Type of Houzehaold
overview of the
I~ Frozen Processed Food in the US Bl cateaor risfing | How 2010 | Shaw details...
™ Ready Meals in the US Bl category erisfing | Hew 2010 | Show details... data retu rned
™ Chilled Processed Food in France B cateqary srisfing | oot 2010 | Show details,..

™ Chilled Processed Food in Ttaly Bl categor ricfing | oot 2010 | Show detsils.

I™ Chilled Processed Food in the United Kingdom B category eriefing | oct 2010 | Show details...

I~ Frozen Processed Food in France Bl catzgor erisfing | oct 2010 | Show details...

I~ Frozen Processed Food in Ttaly Bl categery erisfing | oc 2010 | Show details.

I™ Frozen Processed Food in the United Kingdom B categary Briefing | oct 2040 | Show details...

I" Ready Meals in France B category Briefing | Oct 2010 | Show details...

™ Ready Meals in Italy Bl categor ericfing | ot 2010 | Show details...

™ Ready Meals in the United Kingdom Bl categor sriefing | oot 2010 | Show detsils.

I” Sweet and Savoury Snacks in France B cateqor erisfing | ot 2010 | Show details...

™ Sweet and Savoury Snacks in Italy B category Brisfing | ot 2010 | Show details...

™ Sweet and Savoury Snacks in the United Kingdom B category erisfing | oct 2010 | Show details. .

I™ Chilled Processed Food in Germany Bl categary erisfing | Sep 2010 | Show details,.,

I” Frozen Processed Food in Germany Bl category Brisfing | Sep 2010 | Show details...

I™ Ready Meals in Germany B catagory Briefing | sep 2010 | Shaw details...

™ Sweet and Savoury Snacks in Germany Bl category srisfing | Sep 2010 | Show detsils.

™ Sweet and Savoury Snacks in the US B category Brisfing | Sep 2040 | Shaw details...

areas of interest

Y

I™ Packaged Food in the US B 1ndustry oversiew | Feb 2011 | Show details..,

I™ Packaged Food in the United Kingdom B trdustey Ouarvisw | Dec 2010 | Show details...

Click to save|

7 or date

Pzge 1 2 2 4 Next 50 results per page v

¥~ This drop down menu allows you to

change the number of results displayed.

Creating a personalised results list

The results list highlights all matching statistics, reports and analysis from your research criteria. This can be

filtered to build a tailored list of results.

STEP ONE: Tick boxes to
select data you want to

add to your personalised
results list
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SEARCH INDUSTRIES ¥

Results List

FILTER RESULTS
Total: (1723)

by Category
Packaged Food (5407
Consumer Expenditure (412)
Annual Disposable Tncome
(232}

Fopulation: Nationsl Estimates
at January 1st (223)
Shoppers (204}

more filters..,

by Geography
Western Europe (566)
Asia Pacific (535)
Morth America (479)
world (347)

more filters

by Statistics
Countries and Consumers
Market Sizes

Company Shares

Brand Shares

Consumer Expenditure by Age
of Household Head

more filters

Statistics

Horme | Walcoms Rebaces Snall of Eurararitar Internstional - Pazspark GMID | Log Out

RESULTS | Sort by |Relevance v

W Countries and Consumers tatistics | Jan 2011 | Number of vesubts (6) | Show details..

¥ Market Sizes tatistics | Jul 2000 | Number of results (36) | Show details..,

¥ Company Shares tatistics | Jul 2010 | Number of results (36) | Show details

¥ Brand share: Statistics | Jul 2010 | Humber of results (36) | Show details..

¥ Consummer Expenditure by Age of Household Head B statistics | an 2014 | Number of results (5) | Show detsils

¥ Consumer Expenditure by Econormic Status of Household Head
details...

tatistics | Jan 2011 | Number of results (5) | Show

™ Consumer Expenditure by Income S statistics | Jan 2011 | Number of results (3) | Show details...

I Consumer Expenditure by Number of Household Members
details...

Statistics | Jan 2011 | Number of rasults (3) | Show

I™ Consumer Expenditure by Regio Statistics | Jan 2011 | Number of results (5) | Show details

I™ Consumer Expenditure by Tenure 3 sestistics | Jan 2011 | Nurnber of rezulks (5) | Show details...

COUNTRIES & CONSUMERS ¥ DASHBOARDS ¥ MY PAGES Y  HELP
oY
Analysis Info Sources STEP TWO: Expand menu to
<
jesr selections | View all salactions | Expand List . .
et ans Cammare = S Eeeten | Expand it - review your selection
E3Market Sizes al
Edrand Shares o
EdComnpany Shares | . . .
Ed Gonsumer Expenditurs by Age of Household Head o STEP THREE: Click to view

your personalised results list
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nalysing your results

View your results by clicking on either Statistics, Analysis or Information Sources.

S

Easily navigate between results

-
l >
h u Ohat U)
tomm | Walcome Rabeccs Snall of furamonitor Intemationsl « Barsport GHIG | Log Ou N
»« Passport GMID o
e o)
CONVERT DATA SEARCH S%  COUNTRIES & CONSUMERS ¥ | DASHEDARDS ™ MY PAGES™  HELP E
Use the analysis tools to I 1 OUTPUT OPTIONS ®)
. esults List isti Analysis Info Sources —
create customised data sets |Results List  Statistics  Analysi ne <
NG ¢ ety sewet T Exportto Excel- ©
Currency conversions ¥ COHYERT DATA Market Sizes Histeric Retail Value RSP USE mn Current Prices Fixed 2010 Exchange Rates single data* S
Cwmancy convarsigns & Rl Anabrals AT p—— R
| includi i = “ " - CLICK TO RANK DATA Exportto Excel - m
Local currency including $, €, ® il -0
. 3 u ata
£, Yen and Swiss Franc USE (Fxad e rater) o
i Reset or Select Change Groupings EXPOFt to PDF E
Select AN Rows Toggle row lavel groups ¥98,819.7 421, 609.6 438,961.2 4570056 Pr|nt U
Current/constant 306,783.6 208766 3261441 3315063 -
€ (fixad ax ratus) Pivot Rows and Columns Combine Data . X S uS d
Assess the impact of T L Categaries Group and sum all rows 95,5679 87,7193 888762  MOSELT ave to “Save
Geographies Sum selected rows 70.2 X 102,992 520, . .
) ) ) I thired ax rater) o e 95,470 102,508.0 02,9924 1035205 Research” (Wlthlﬂ
|nf|at|on by swapping the selected rows 82,154.7 85,5160 864851 878782
CHANGE TIME SERIE M P
9,590 825221 81875 Yy ages)

current (nominal) to constant

FARE AATA TIFER I
CHANGE CATEGORIES

v v o o

<
(rea|) value data CHANGE GENGARBHIES (= L] Asia Pacific s0,898.7 £2,969.2 56,064.9 62,6720 64,3618 *Includes export to my
w MORE RESULTS r =i.mm usa £2,520.6 83,3472 £41,050.9 85,4130 60,04,
downloads
] Franes 20058 208203 21,0044 IAS64 206115 7923
Unit multiplier r Eomm Germany 1%,932.3 20,149.6 20,4632 21,095.5 21,000.0 JOLE.
Thousands ml”IOnS bllllons r =anm Htaly 22,966.3 23,556.5 24,0196 24,959.3 25,1093 25,3706 \CHANGE VIEW
! ! M zanm United Kingdom 11,8386 12,0980 12,121 12,814.5 13,1518 13,51%.9 Reset or Select
Chilled Processed Food .
Volume Conversions :Eﬂ..- Asia Pacific 71,3%8.3 7146655 72,6372 748128 75,0913 75,0350 (P:I}-\:Ot RO\/és and Columns
Eanm usa &4,226.8 24,3771 24,9011 25,9279 26AL6 A4 1
. . . - 8 ‘ . ange Groupings
Litres, Hecto-litres, UK/US r EeEm France 13844 120068 12,5160 13,0828 134788 1420874 .
barrels, Cases of different ] Germany 12,2935 12,7276 13,1830 134328 136MS5 13,9523 Combine Data
:
R Italy 13405.8 14.519.5 15,845.1 16,2249 16,512.1 16,907 4
sizes United 14,084.0 14,4 14,538.8 15,243.0 15,729.8 16,0728
Growth
) Use the drop down boxes to change the information displayed in a results VIEW
Year-on-Year growth, period ) ) )
table. For example, view forecasts, change categories and countries Related Analysis

growth, growth index
Chart per Row

Company Shares

Per capita/households
Brand Shares

ccess high level data fast

Quick links help you get to high level information fast on a specific industry of your choice.

# Packaged Food
SEARCH TREE SPOTLIGHT DASHBOARD
SerbeaRed it b perfetti Van Melle Enters the Indian Savoury
dentif i Snacks Market ol |
Identi top countries in a Perfetti Van Melle's Indian subsidiary has announced its entry inte
ytop ek Ll S s Explore the Data
ofi —————— 3 | VIEW TOP COUNTRIES confectionery operaticns. The company has also been focusing... -
SpeCIfIC category - [El Artig= | 25 May 3011 | Read - - Y i
Chooss = category - Access articles o
— India: Country Pulse . .
= Hot topice in May 2011 — Brisk sale of gold on Akshaya Tritiya, . interest relating
Displ h . @ size & Forecast Pious Indians bank on holy deposits and Wedding cards becoming .
isplays the top categories Ahah B more innovative.... to your chosen
) h f h i [E] Country Pulse | 24 May 2011 | Read »
within a specific geogra g > i
P geography = Perfetti Van Melle Group in Packaged Food |ndU5try
B (World)
_—
fOI’ that n d UStry S R ferie Perfetti Van Melle has reached something of a glass ceiling in its REALTIME NEWS
Choose a geography... A “ current guise. A solid emerging market base and a strong focus T T
= on wellbeing and functional innavation are serving... Foelle:
[ Global Company Brofile | 14 Mar 2011 | Resd > FL !
H o)
G eograp hic reach for Cocoa extracts may benefit cholesterol levels: Study
. . & size & Forecast e
Ieadlng companies € Growth  Historic LATEST RESEARCH | Mor= »
O Pern ” - e gz - emary extract suppliers claim some rivals are
H H H Sim-Sim (Sim Sim Skazka MChJ) in Packaged Food P s
v sleading manufacturers
in an industry and their {(Uzbekistan) Pl ol
k h VIEW TOP COMPANIES Following the best traditions of the Bek restaurant chain, Sim Sim’s primary
market share > o e e L N N O
i i i ) Eraditionsl DahekEs Snntyis Sl B s Epompa TR staaLl et s B
= [El Local Company Profile | 20 May 2011 | Read » for the . i of these
T Packaged Food in Uzbekistan o=
The Uzbekistani economy was not as badly affected by the dramatic
c of the global credie = ;
Quick analysis finder = auick anavrss rinoer the world. Due to its relatively closed economy... rte sl s
y ot . Bl tndustry Cverview | 20 May 2011 | Read > Learn more about our global market research
= Karavan Group Restaurants in Packaged Food Beauty and Personal Care
2l (Uzbekistan)
Karavan Group’s main strategic direction is to keep leadership in art-styl
i i of b 1 Th, 3 4 l il
Access the latest analysis on © 2011 Euromonitor International

your chosen industry
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Navigation and output

Depending on the type of results you have selected, there are a number of ways in which you

and output your analysis easily.

Navigate to the sections of

interest within a report —»

Results List

« Modify Search

TABLE OF CONTENTS
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INDUSTRIES ¥

Statistics

COUNTRII

& CONSUMERS ¥ ASHBDARDS ¥ MY PAGES ¥  HELP

Hame | Walcome Rebecca Snall of Euramonitar Intarnstional - Passpart GMID | Log Out

Q

Info Sources

Analy:

Chilled Processed Food - USA

RELATED INFORMATION ~<f—|

can navigate

OUTPUT OPTIONS
Export to PDF

Print

Move to Saved
Research

Easily navigate to

HEADLINES v STATISTICS supporting statistics,
TRENDS Category Briefing | 17 Nov 2010
COMPETITIVE LANDSCAPE View Related Statistics .
industry reports,
PROEPECTS v INDUSTRY REPORTS
CATEGORY DATA HEADLINES fil
» Chilled processed fond value sales set to increase by 2% in 2010 to reach over US$26.9 billion After Kraft Gadburys What company protiles,
whilst retail volume sales expected to incraase by .05% Next? icl d
w Chilled lunch kits set to be the biggest value gainer, picking up nearly 11% in 2010 Baby Food in the US articles and more
= Unit prices increase by more than 1% in 2010 By e s H
e . i selected analysis
= Kraft Foods Inc leads chilled processed food fasein M
Breakfast Cersals in the US
= Retail volume forecast gronth of 5% expected to surpass the review period growth of 1%
Canned/Preserved Food in
the LS
TRENDS Cheess in the US
= Demand for chilled processed food is expected to grow slightly in 2010, nith valus sales set to be
Chocolate Confectionery in
up by 2% whilst retail volume sales grows by 0.5%. The 2% wvalue gain is in line with the revien o2
period average whilst the 0.5% volume gain is higher than the 0.1% average for the review =
period. Growth in chilled foods was driven by the weak economy, which led cansumers to continue Divarss Corporate Stratagies
eating at home and bringing lunches to wark. to Exploit Opportunities in &
u Chilled lunch kits are expected to grow by 11% in value terms in 2010. Retail volume sales are » COMPANY PROFILES
projected to grow by more than 4%. Growth is being driven by Kraft Foods Ine’s Lunchables —
Access other related ¥ MORE RESULTS brand, which has seen new product launches as well as advertising support
Relevance v » MORE RELATED ITEMS
reports L u Chilled processed meat, ihich accounts for 71% of total sector value sales, is sxpected to grow
P gilllsgmmcnpaiFaoin il by 2% in value terms in 2010 after growing by 4% in 2009, Demand for chilled processed meats

Frozen Processed Food in
the Us

Ready Meals in the US
¢hilled Processed Faod in

Chilled Processed Faod in
the United Kingdam

Frozen Frocessed Food in
France

Frozen Bracessed Faod in

remains strong as consumption patterns shifted from foodservice to home-prepared meals. The
mest category, which includes products that can serve every meal oceasion, is well positioned to
take advantage of this shift given the addition of more sophisticated flavours and healthier

varisties, The flavour profile of dinner sausages has evalved over the review period beyond the

France traditional, *hot’, "mild” and ‘Ttalian’ to offer mare complex flavours such as sun-dried tomato and
Chilled Processed Food in basil, apple, and more. The health aspect has also improved with the increased availability of
Ttaly chicken and turkey sausages to supplement traditional park varieties as well s the addition of

more products with no added nitrates and lower sodium content. Chilled lunchmeat offers a
convenient lunch option as Americans pack more lunches to work and schoal to save money

In retail wolurne terms, chilled ready meals are projected to be the biggest gainer in 2010 with 9%
growth, Ready meals has benefited from consumers trading in restaurant meals for at-home food

Connect with Euromonitor

Follow us to gain exclusive access to:
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m Videocasts twitter.com/ linkedin.com/

m Podcasts euromonitor

m Industry events

m Customer service
m Contests

m Datagraphics

groupRegistration?gid=744327
m Webinars
m Industry news facebook.com/

and facts

youtube.com/

You

euromonitorinternational user/Euromonitor

For further information

email PassportGMID@euromonitor.com
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